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Abstract

This article concerns some questions of Linguistic Design of the Web page. The research of traditions and tendencies in Linguistic Design of the Web page should be based on principles of the systemic analysis. That means that when studying what grammar forms, and stylistic means, and various layers of vocabulary are used, and we are to answer the question "Why especially these units are used?" taking into account such parameters as cognitive process, social life of the community, ethnical characteristics and cultural traditions of those who introduce information and those who are addressees because all characteristics are reflected in the Linguistic Design of the Web page.

At dawn of the 21st century the mankind faces new possibilities to communicate knowledge and thoughts using electronic technologies and natural national languages as well as images and sounds.

A new cyberspace has been created by Man to provide people with great opportunity of exchanging ideas and emotions all over the world despite distance and place. 

The term computer-mediated communication has appeared defining a new subject matter of analysis in various realms of scientific cognition. Engineers, mathematicians and designers (Bollen & Heylighen 1996, Spool, Scanlon and oth.1997), linguists, sociologists and psychologists (Jones 1995; Harrison & Stephen 1995; Herring 1995; Haythornthwaite & Wellman 1998; Harrison & Stephen 1998) study peculiarities of interaction Man-computer to make it work easier and better.

Computational linguistics as a new branch of linguistics has taken its place among other linguistic disciplines. Computer-Mediated Communication Magazine published by J. December outlines traditions and transitions in studying computer-mediated communication (December, 1995).

The recent development of technologies for computer-mediated communication has generated new trends and aspects of scientific research. At the end of the 20th century The Internet entered our life and the language function and speech practice in the World Wide Web based on the hypertext technology are hot topics in linguistic research and discussions alongside relatively old questions about the phenomenon of artificial intellect (AI) and problems of machine translation (Gorodetsky 1989).

Let me remind that as for linguistic research of the Internet- communication, teachers of foreign languages were the first to highlight the possibility as well as necessity to study a language in the course of Internet-communication practice (Dudeney 2000, Isbell & Reinhardt 1999, Li & Hart 1996; Makarova 2001, Sperling 1997, Warschauer 1995, Atabekova 2000a, Makarova 2001,Vasyanina 2000, Vorontsova 2001, and others). 

Linguists that carry out their analysis within theoretical framework stress that The Internet can exist only with the use of natural language as a means of communication between human beings (Winograd & Flores 1986, Crystal 2001).

That is why I consider it necessary to underline that language itself as a semiotic system of signs must become a subject-matter in the analysis of the Net-communication.

Linguists should focus on the question Are there any special features in using language units in the course of communication on the Net?

I think those involved in this kind of linguistic research will answer the question positively. Both the work of my colleagues and results of my own experiment bring me to this conclusion.

For instance, Russian linguist L. Kapanadze investigated peculiarities of electronic genres generated in the course of communication in charts and conferences (Kapanadze, 2001) and there is a discussion about the normative usage of the language (Butorina, 1990, Trofimova, 2000)

I have introduced the term Linguistic Design of the Web page to characterize the subject matter of my research (Atabekova, 2000b). As my readers can understand by the combination of the words web page, I neither focused on synchronic Internet-communication nor studied asynchronic ways such as e-mail, for instance.

First I though it would be interesting to analyze language potential in representing results of cognition of the objective reality surrounding us in written non-spontaneous medium on the Internet sites. Now, after researching these matters to some extent, I consider it important and necessary. Let me prove this statement of mine. It goes without saying the Internet is a great place to storage information that can meet even the most unexpected needs of people. But the effectiveness of knowledge representation and exchange as well as the speed of access to the information searched for much depends on those linguistic means we use to characterize our cognitive achievements and express our necessities.

Thus, we can say that Linguistic Design of the Web page means the combination of heterogeneous linguistic units to represent knowledge on the Internet sites.

You can say that we always use heterogeneous linguistic units to express our thoughts, i.e. we combine sounds into morphemes, and build words from morphemes, and generate texts-utterances form words. But I should precise that the result of the process is a linear ‘one-way’ text. If we turn to the web page we see a combination of collaborating texts within the limits of one page. I mean the main linear text and a lot of links sending a user to other web pages, which provide with related topics. This comes from hypertext technology.

Linguists have said more than once that the language structures, forms, and presents our knowledge of the surrounding world; we create a text to describe some situation and express our attitude to it. Thus, you see that on the web page various connected situations reflecting the objective reality are introduced to a potential visitor. The way to introduce them follows certain hierarchy going down from the most standard and general points to more concrete and specific ones.

So the first question in studying Linguistic Design of the Web-page is what linguistic units to use in order to define situations in the right way and to present hierarchy of the knowledge architecture so that to provide full-scale comprehension of the author’s purpose by the addressee.

The second one but not less important is what linguistic units to use so that to attract and maintain visitors’ attention and collaborate with them because interactivity is the core characteristic of the Internet communication and without it the WWW will die.

I have found that there are some traditions in structuring our knowledge on the web-page through the language usage that at the same time reveals social, cultural and ethnical characteristics of native speakers (Atabekova, 2002).

These traditions deal with actualizing grammar system, using certain stylistic means and combing various layers of vocabulary. And comparative studies based at least on two languages highlight these traditions even more.

In my case it is a comparative analysis of linguistic design of English and Russian web pages.

Let me show and comment on some phenomena discovered through research. There are some traditions common for English and Russian sites. I start with morphology, than go to syntax and than to stylistics.

First, we should mention nearly absolute dominance of nouns in singular and plural forms in the main menu. 

Investor information 
 Careers
 Heritage

Образование, Наука, Досуг, Общение (http://www.students.ru)

The fact mentioned above reflects the general tradition of using nouns for headlines. 

Second, we should stress the use of imperative utterances for link structures in the frame space. For example:

Add your thoughts in Abuzz; discuss, ask, answer    

(http://www.nytimes.com/)

подпишитесь на новости (http://www.wineworld.ru)

Third, the personal and possessive pronouns of the 1st and 2nd person in plural and singular forms are used in the utterances that function as links and one-sentence information.

Our News, Our Brands – (http://www.thecoca- 

colacompany.com/default.asp?pass=on )

Виртуальный аквариум у вас дома 

заставки для вашего монитора (http://homejungle.km.ru)

Of course, in this article I can give only some examples to show what I mean. Alongside common features in actualizing grammar system categories on Russian and English web pages we can see differences caused by the fact Russian and English have different structures from the point of typology. For example the use of the definite and indefinite article in English headlines-links and the absence of this category in Russian ones:

The Products
The Company  The Oriflame   World 

(http://www.oriflame.co.uk/)

Other examples can be analytical and synthetical forms of the Case category of the Noun on Russian and English web-pages, respectively, while thy express the same semantics and sense:

For investors (http://www.colgate.com)

подписчикам (http://www.rg.ru/)

I also can mention the dominant use of perfect form of the imperative mood in Russian headlines-links and the absence of this category in English ones:

выберите пиво (http://www.razin.ru/server/history/history-of-

plant/index.html)

The next step of our research was the analysis of syntax units that are relevant in representing knowledge through system of links on the web page.

Characterizing traditions that are common for English and Russian sites I should say that the most general notions of the main menu are expressed trough separate word forms while further concretization demands word combinations that form one-member sentences and two-member sentences.

Web-sites links are designed not only to define sections of information but also to promote further interaction. They are aimed at encouraging discussion as well as at stimulating other social activities. These purposes predetermine an active use of interrogative (general and pronominal ) sentences and imperative sentences on both English and Russian web pages.

What is new at Kodak? (http://www.kodak.com)

What is the Great Vowel Shift? (http://www.furman.edu/~mmenzer/gvs)

Что такое кислородная косметика? (http://www.cosmetics.ru)

It is interesting to pay attention to the fact the incomplete sentences are much more often used that reflects general tendency of the Internet communication both in English and in Russian to develop non official colloquial style: 

Comments, Suggestions? (http://www.conknet.com/~mmagnus/Links.html)

поговорим? (http://www.domogarov.com)

But the percentage of these types is higher on English sites that can be explained by the fact that they have got a longer tradition and a wider experience of web-page design aimed at interaction and not only at presentation.

The differences mentioned above can be explained by social orientation of the sites and ethnic and cultural traditions of communication in different national societies. 

Now let me turn to stylistic means that are popular in Linguistic Design of the Web page.

The results of my research show that metaphor, metonymy, allusion pan, repetition, parallelism and paronomasia can be regarded as the most frequent stylistic means used in linguistic architecture for knowledge representation. Some of them characterize common traditions while others distinguish ethnical peculiarities of the world perception.

There are different theories about metaphor. In this article I do not discuss them and accept the most traditional division into dead, standard and individual metaphors. Dead metaphors are used for direct nomination; the figurative component of the meaning is completely lost by speakers. Such metaphors appear on English and Russian web pages despite their topics, social cultural and professional orientation. And on Russian sites such means are created as calques from English. For instance, home page / домашняя страница, feedback/обратная связь, newsroom/pressroom/ пресс-центр. 

Metaphors of this kind denote concepts that are the same for English and Russian native speakers and as for Web-design, these stylistic means help to unify terminology for Internet technology and as follows, to make it easier for users of different nationalities to understand it.

Standard metaphors in which the figurative component of meaning is still identified can reflect both common cultural and different ethnical traditions in the knowledge representation on English and Russian web pages.

Such word combinations as hot news/горячие новости are traditional elements characterizing similarity in the world perception by English and Russian native speakers. Meanwhile the structures cool jobs and its semantic equivalent крутая работа highlight ethnical differences in this process. 

Individual metaphors are always unique. They also appear in the linguistic design of English and Russian web pages. For these means introduce the speaker’s individual manner of identifying objects and processes in the reality, individual metaphor neither deal with common traditions nor with ethnical peculiarities of knowledge representation.

Metonymy mostly introduces standard ways of defining information. One of the frequent kinds of metonymy relations both on English and Russian sites is the situation when the proper noun denoting a company, or a magazine, replaces these words. For example:

Ford in the community (http://www.ford.com)

Узнать больше о Дзинтарс (http://www.dzintars.ru)

Those Russians who speak English and foreigners who spear Russian identify the words Ford and Дзинтарс as those denoting the companies.

Allusions based on universal cultural or historical concepts reflect common tradition of two different linguistic cultures in the process of representing knowledge. Let me analyze an example when through the allusion the information about a new computational virus is introduced:

Новый Троянец Netbuie - http://media.tochka.ru
(a new horse from Troya)

Every person who is aware of legends of Ancient Greece can understand the idea of the structure despite this person’s nationality. This person has to know Russian to understand this word combination but he or she should not be a native speaker to understand it. So, allusions based on universal cultural or historical concepts, introduce those ways of the world cognition that are common for English and Russian and even other linguistic communities. 

Allusions based on social, cultural traditions of the nation reflect specific ethnical ways of the world cognition and demand wide cultural experience from non-native speakers to understand the sense of the utterance.

Let us comment on two examples.

White Papers (http://www.uniscape.com/globalization/index.html)

People who speak English but are not native speakers may face some problems (in case they are not familiar with social political environment of the UK) when trying to understand the sense of the information with such a headline. Although they can consult any suitable encyclopedia to suppose that on the web page the structure identifies some kind of official documents.

And now let me turn to an example of allusion from a Russian web page.

продразверстка (http://dsokolov.com.index.htm)

This example is taken from a Russian web site that belongs to a retailer who works on the food market. The site is designed for partnership with sole traders.

The word продразверстка is not used in modern Russian. It was popular in the 20-ties when there was famine in Russia and Bolsheviks established fixed percentage for harvest that peasants were to grant to the state. This process was called продразверстка.
Pans always show those linguistic possibilities of the world perception and cognition that are specific for each concrete linguistic community as this stylistic means is created by combining various meanings of the word in one context. Examples from English and Russian web pages follow. 

Get breaking news. When it breaks - http://www.nytimes.com/

Удачный досуг-http://catalog.aport.ru/rus/themes.asp?id=4282

In the first line the pan is based on actualizing two meanings of the verb to break in one linear text.

The second example means information about ways to get lucky recreation in the country house. The pan is caused by the phenomenon of paronomasia when two ideas –lucky ( удачный) and a country house in its typically Russian variant (дача)- appear simultaneously within the limits of one word - уДачный - thanks to their similar sounding and graphics. You see that without the capital letter Д it would be more difficult to evoke the idea of дача.

Thus, we can state that pans reflect ethnical cultural features in identifying situations, and objects, and persons, and their characteristics. And these features can be revealed only if the structural and semantic potential of the national language admits it.

According to the result of my analysis parallelism and repetition can be estimated as standard traditions for linguistic design both of English and Russian web-sites.
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